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PROGRAMME DETAIL

1. NUMBER OF CREDITS
Total Number of Credits 36
2. PROGRAMME STRUCTURE
2.1 PLAN A (Thesis)

1) Foundation Course

credits

(No credit count)

2) Core Course 21 credits
3) Elective Course 3 credits
4) Thesis 12 credits

2.2 PLAN B (Independent Study)
1) Foundation Course (No credit count)
2) Core Course 21 credits
3) Elective Course 9 credits
4) Comprehensive Exam 0 credits
5) Independent Study 6 credits
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3. COURSEDETAIL 3w@3yluviangns
3.1 FOUNDATION COURSE (No credit count)
WAIT AN UG U (hitiuvivgdasiv)

The foundation course is designed for the student with no background in Business and/or
does not have enough English Proficiency for academic. The programme offers variety of the class and
learning techniques to help student pursue necessary skills including knowledge within a limited of time
in order to study in the programme smoothly.
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ENL 500 English for Graduate Studies 3(3-0-6)

MEBINEE TV UNAAANY

IDB 501 Marketing Management 3(3-0-6)
N15IANTNTADIA

IDB 502 Financial Management 3(3-0-6)
M3IIANTNTAY

32  CORE COURSE  #ina3rienu
Student in both PLAN A and PLAN B needs to full fill 21 credits in Core Course as follows.
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Credits(Lecture-Lab-Self Study)

IDB 601 International Business Management in Digital Era 3(3-0-6)
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IDB 602 Digital Technology for Business 3(3-0-6)
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IDB 603 Advanced Digital Marketing 3(3-0-6)
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IDB 604 Digital Entrepreneurial Finance 3(3-0-6)
MIRuFlszneUMIgnAINg

IDB 605 Design Thinking and Business Laws in Digital Context 3(3-0-6)
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IDB 606 Research Methodology for Digital Business 3(3-0-6)
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IDB 607 Quantitative Analysis and Digital Business Statistics 3(3-0-6)
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Student in PLAN A selects any 3 credits (1 course) from the following courses and Student in
PLAN B selects 9 credits (3 course) from the following courses of any group.
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Innovation and International Business Management

nRNINUIANIIUAZMIIAMIFINVITH N 2NN

IDB 611 Global Management and Organizational Behavior 3(3-0-6)
MIIAMIUATNYANTTUDIANTIINMNA

IDB 612 International Business Strategic Management 3(3-0-6)
mMITamsnagnigsnseneilszma

IDB 613 Digital Innovation and Entrepreneurship 3(3-0-6)

) aa o I 9

u’lf”lﬂﬁiﬂﬂfﬂmauagﬂ'ﬁlﬂuEjﬂigﬂ@‘ﬂﬂ"lﬁ

IDB 614 Innovation and Technology Transfer 3(3-0-6)
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Digital Business Technology
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IDB 621 Business Data Analytics 3(3-0-6)
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IDB 622 Digital Transformation 3(3-0-6)
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IDB 623 Data Science for Business 3(3-0-6)
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IDB 624

Marketing
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IDB 631
IDB 632

IDB 633

IDB 634

Big Data in Digital Business
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International Marketing Communication and Media Management
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International Consumer Behavior and Customer Insights
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Innovative Brand Management and Strategy
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Product Development in Creative Marketing
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Finance and Investment
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IDB 641
IDB 642
IDB 643
IDB 644
Special Course
NQIINTIAY
IDB 651

IDB 652

Financial Reporting and Analysis
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Securities Analysis and Portfolio Management
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Corporate Risk Management and Financial Derivatives
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Innovation and Financial Technology
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Business Consultancy Project
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Special Topics in International Digital Business
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THESIS (PLAN A) / INDEPENDENT STUDY (PLAN B)
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IDB 697 Comprehensive Examinations
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IDB 698 Independent Study
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IDB 699 Thesis
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4. STUDY PLAN for 1 YEAR

0(0-0-0)

6(0-18-9)

12(0-36-18)
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PLAN A PLANB
SEMESTER 1 SEMESTER 1
IDB 601 International Business Management IDB 601 International Business Management
in Digital Era 3(3-0-6) in Digital Era 3(3-0-6)
IDB 602 Digital Technology for Business 3(3-0-6) | IDB 602 Digital Technology for Business 3(3-0-6)
IDB 603 Advanced Digital Marketing ~ 3(3-0-6) | IDB 603 Advanced Digital Marketing ~ 3(3-0-6)
IDB 604 Digital Entrepreneurial Finance 3(3-0-6) | IDB 604 Digital Entrepreneurial Finance 3(3-0-6)
IDB 605 Design Thinking and Business Laws IDB 605 Design Thinking and Business Laws
in Digital Context 3(3-0-6) in Digital Context 3(3-0-6)
Total 15 credits Total 15 credits
SEMESTER 2 SEMESTER 2
IDB 606 Research Methodology for Digital IDB 606 Research Methodology for Digital
Business 3(3-0-6) Business 3(3-0-6)
IDB 607 Quantitative Analysis and Digital IDB 607 Quantitative Analysis and Digital
Business Statistics 3(3-0-6) Business Statistics 3(3-0-6)
IDB xxx Elective Course I 3(3-0-6) | IDB xxx Elective Course I 3(3-0-6)
IBM 699 Thesis 6(0-9-5) | IDB xxx Elective Course II 3(3-0-6)
Total 15 credits IDB xxx Elective Course III 3(3-0-6)
Total 15 credits
SUMMER SUMMER
IDB 699 Thesis 6(0-9-5) | IDB 697 Comprehensive Exam 0(0-0-0)
IDB 698 Independent Study 6(0-18-9)

Total 6 credits

Total 6 credits




5. COURSE DESCRIPTION

AMOBTLNY IV
5.1 FOUNDATION COURSE (No credit count)
WNAIT AN UG U (hitiuvivgdasiv)
ENL 500 English for Graduate Studies 3(3-0-6)

MBS VTUNARDEN

Development of listening, discussion and reading skills to conceptualize main
points of complex technical and non-technical texts, skills in presenting viewpoints giving arguments
and counter arguments both orally and in writing.
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IDB 501 Marketing Management 3(3-0-6)
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Introduction to marketing; marketer’s roles and responsibilities; strategic
marketing planning; internal and external environment analysis; consumer behavior analysis; market
segmentation; targeting; branding; brand and product positioning; marketing mix; product; price;
place; promotion.
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IDB 502 Financial Management 3(3-0-6)
MIVANMININH
Objectives and tools of financial analysis; problems of financial management;

ratio analysis; cash flow projection; fixed assets planning; capital investment analysis; measurement



of risks; cost of capital; capital structure policy; value of firm analysis; dividends policy; financial
planning and control; application of financial information to develop operational business strategy.
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5.2 CORE COURSE

HUIAIBIUINY

IDB 601 International Business Management in Digital Era 3(3-0-6)
M3danmsgInasernelszmalugaddia
Introduction to managerial, economics and innovation aspects of international
digital business; foundations of international business and digital business; business model: business-
to-consumer (B2C), business-to-business (B2B), intermediation; digital innovation and disruption in
business; innovative approaches and strategies to handling disruption; organizational behaviors towards
disruptive innovation.
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IDB 602 Digital Technology for Business 3(3-0-6)
maliladasiaiitegsne
Defining digital business; adopting new digital technology in new and traditional
industry sector; web and applications: characteristics, development and life cycle; web design; new
trends and technologies; embedding new technology in organizations; developing competitive
advantages through technology; diverse venture teams and socio-technical systems needed to create
successful digital models; sharing economy; ecosystem; IT in supply chain management; creation and

development of a digital transformation plan; cyber security.
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IDB 603 Advanced Digital Marketing 3(3-0-6)
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Customer journey; performance e-commerce; funnel marketing and optimization;
digital product offerings; social commerce; logistics and delivery; performance marketing; search
engine optimization; search engine marketing; social network; search media; video marketing;
retargeting; performance digital strategy; experience marketing; viral marketing.

Ja < a

a a Jd a a a
idun19veedus Ina masdoiannsolindiFalsz@nsnn nsremsaaianay
1 a [ AaAa o a P @ a a [
MININNZMHIZAY MTIFUONAAN NN AN WIdsTaodaal Tadaanduazn1sdinoy
MInaIFIlszanTnn mManlszansm s udi veuIu MIMINITAaIAUUIAS MUY

A (] A [ A A Y aA 9y = g’/ Jaa
ATVIYTDAIAN ADLINONITAUKN ﬂ”li@ﬁWﬂ’mTﬂ ﬂﬁlf’lﬂﬂ“ﬂ”lﬁiﬂﬂ@ﬂﬂiﬂ NAgNIAINALY

a a a 4 a [
Uszansnmun msaaaralseaumsal ﬂTiG]fIW]L“]N"l’Jia

IDB 604 Digital Entrepreneurial Finance 3(3-0-6)
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Entrepreneurial finance and financial planning; time value of money; bond
valuation; stock valuation; net present value and other investment criteria; risk; return and the security
market line; cost of capital and capital budgeting; weighted-average cost of capital and company
valuation; long-term financial planning; short-term financial planning; working capital management;
raising of venture capital; issuing securities, digital coins or cryptocurrencies including Initial Coin
Offerings (ICOs); review of debt and dividend payout policy; mergers, acquisitions, and corporate
control.
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IDB 605 Design Thinking and Business Laws in Digital Context 3(3-0-6)
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Concept, principle, process and tools used in design thinking for innovation;
product, service, and business design; review of intellectual property concepts: copyrights, patents,
trademarks; the creation and protect intellectual property in the context of e-commerce; consideration
of contract basics: the creation, interpretation and enforcement of online transaction as they relate to
the conduct of commercial transactions over the internet; personal data protection law; survey of tort
law around the world: defamation, information theft, fraud and privacy protections, criminal and
consumer law.
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IDB 606 Research Methodology for Digital Business 3(3-0-6)
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Identifying and developing suitable research topic areas; research design; primary
and secondary research; quantitative research methods; qualitative research methods; presenting data;
analyzing data; applying existing literature; critical thinking and writing; writing a research proposal
for digital business.
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IDB 607 Quantitative Analysis and Digital Business Statistics 3(3-0-6)
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Advanced statistics for digital business; data and statistical thinking; using SPSS,
STATA, SAS or MATHLAB for graph analysis; descriptive statistics; inferential statistics based on a
single sample, two samples, three and more than three samples; linear regression; multiple regression
and modeling; basics of non-parametric analysis and testing; basics of time series.
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5.3 ELECTIVE COURSE
HINAIY AN
Student in PLAN A selects any 3 credits (1 course) from the following courses and
Student in PLAN B selects 9 credits (3 course) from the following courses of any group.
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Innovation and International Business Management
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IDB 611 Global Management and Organizational Behavior 3(3-0-6)
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Introduction to globalization and global management; organizational behavior in a
global environment; managing work groups and teams; managing virtual teams; leadership and
executive coaching; enhancing effective communication in organizations; managing power and conflict
in the workplace; decision making in the international arena; managing stress and enhancing well-being
at work; change management and culture reengineering; managing careers in global contexts;
international trade organization, organizations related to international business; managing diversity and
cross-cultural issues; politic situation and international business direction; international joint economic

cooperation.

10



a 4 [

9
[ a a 4
ﬂ'JnJ;%:Lﬁf’JQﬁﬂiﬁﬂ?ﬂ')ﬁullagﬂ"ﬁﬂﬂﬂ?i"l??ll“]ﬂ@] ’Wf]@'lﬂiillf‘]\iﬂﬂﬁclu
v 9 a o J = @ = A =) I Y o
ANNLLIAFADUVINTIA NITIANTTNYNIIULAZNUIIU NITIANTITNULTNDY ﬂ”lip»lﬂﬂ"lﬁlﬂu@u"lllﬁg

v
o

= A a a 4 J [ o %
lﬁj‘}ﬁﬁﬁ ﬂ”li!W?J‘]Ji%ﬁTl‘ﬁﬂWWﬂﬁ?’fﬂfﬂiiuﬂﬂﬂﬂi miﬁmmimumm:mmmmé’ﬂuﬁmﬁm N3

v A [

4 1 o = 9 I 1A A

aaaulaluaoiumsalsernedseme ﬂﬁ’ﬂﬂﬂ”liﬂ’l”llll,ﬂiﬂﬂllﬂ%ﬂﬁﬁiNﬂ’J”I?JL‘]JU@QVIﬂGlUVWIN”Iu

[ = [ [ 4 1 [ = a o 9 a
msaamsmsasuudaasmsUsuiausssuesans vl mMstamsaiee1sn luusEndiumna

J 1 4 { A @ o a 1 [
i’NﬂﬂTﬁﬂWiﬁHﬁ%ﬂ’JNﬂiSl‘ﬂﬁ ﬂﬂﬂﬂﬁ‘ﬁlﬂ&l’l%@ﬁﬂﬂﬂWi%”I‘Eiﬂﬁ]ﬁ%ﬁ‘l’i’ﬂﬂﬂigwlﬁ NITIANITAINUY

I [ a a o a 1

‘VfﬁTﬂ?iﬁ18LLﬁ$‘]Ji&ﬂu’l@u‘ﬁiillﬂ%ll%”m E‘TQTL!ﬂ?iiﬁiﬁ%uﬂ”li!,ﬁﬂﬂl!,ﬁg‘I/lﬂ‘i/n\iﬂ"li‘ﬂ"l‘]éiﬂi]igﬁ’ﬂﬂ

Ysema MITIWNUMUATHFNVITHINUTZINA

IDB 612 International Business Strategic Management 3(3-0-6)

msdanisnagnigsnasyrnalszima

Introduction to organizational and managerial issues associated with the operation
of multinational companies (MNCs); international strategic planning and implementation in MNCs;
strategies for international competition, international production and outsourcing; international joint
ventures and strategic alliances; organizational structure of MNCs; control in outsourcing; control in
international operations; intra and inter-firm technology; knowledge management; cross-cultural
negotiation and decision making; motivation and leadership in international management; international
human resource management; international social and ethical responsibility of firms.
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IDB 613 Digital Innovation and Entrepreneurship 3(3-0-6)
U aa v | Y
H’Jﬂﬂiﬁlﬂi}ﬂm!agﬂ]ﬁ!ﬂ‘uﬁjﬂi%ﬂ@ﬂﬂ]i
Study and survey of value-based innovation; digital business ecosystems and
platform ecosystems; innovations in processes, products, technology, services, and business models;

methods and models to create new business value in highly competitive and technology-rich
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environments; employing emerging service science and service logic/thinking approaches to the
development of the digital business solutions; fund raising.
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IDB 614 Innovation and Technology Transfer 3(3-0-6)
v Y =
ﬂ1ﬁﬂ1ﬂﬂ6ﬂu3ﬂﬂiiullﬁ$!ﬂﬂiuiﬁﬂ
Innovation and its significance; evaluation of innovation; aligning technological
potential with market constraints and opportunities; pathways to commercial exploitation; protecting
and managing intellectual property portfolio; the role of technology innovation in social value creation
and sustainable development; the role of technology is the rise of the sharing economy; assessing new
developments; aligning organizational, entrepreneurial and technological trajectories; evaluating
commercial exploitation strategies; the role of the university, incubators, science parks in supporting
innovation.
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IDB 621 Business Data Analytics 3(3-0-6)
M5ANITVOYAFIND
Data analytics and data-driven decision making; descriptive analytics; Data
visualization principles; tools for data visualization; predictive analytics; advanced tools for data

analytics; principles of databases; data management; programming for data analytics; data analytics
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solutions development; data-related business challenges and problems; business solutions with data
analytics.
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IDB 622 Digital Transformation 3(3-0-6)

msnlasunilasadia

Digital transformation: from products to platforms, network effects; digital
transformation concepts: markets, environment, and structure; designing your digital business model
for success; launching and growing a digital platform; leveraging open innovation; governing digital
platform; strategy and competition in the digital age; digital transformation across industries for a
futuristic view.
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IDB 623 Data Science for Business 3(3-0-6)

Inenmsdoyadvsugsne

Introduction to data-analytic thinking; business problems and data science solutions;
introduction to predictive modeling and machine learning; supervised and unsupervised learning;
artificial intelligence; data mining; fitting a model to data; overfitting and its avoidance; similarity,
neighbors and clusters; decision analytic thinking; visualizing model performance, representing and
mining text; other data science tasks and techniques; applying data science with business strategy.
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IDB 624 Big Data in Digital Business 3(3-0-6)

Teyavinalnaylugsnanaia

Business opportunity in the era of Big Data; Smart Data; business analysis for big
data and business intelligence: customer journey analytics; behavior analytics; chat analytics; methods,
techniques and tools for Big Data; data and information management for Big Data; Big Data
visualization; developing a Big Data strategy; professional, leadership and ethical issues in Big Data
solutions.
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Marketing
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IDB 631 International Marketing Communication and Media Management  3(3-0-6)
ﬂ153’6iﬂ5ﬂ1‘5ﬂﬁ]ﬂ‘ig?‘i'j1ﬁﬂi$!°{lﬁ!!ﬁ$ﬂ1§5ﬂﬂ1§é®
Principle knowledge on international marketing communication; global strategic
marketing concepts and theories; online media in international marketing; international marketing mix,
targeted audience; product and brand decision in international marketing; communication process;
advertising; strategy and media planning; image, brand management and packaging; direct marketing;
digital and interactive media; managing old and new media.
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IDB 632 International Consumer Behavior and Customer Insights 3(3-0-6)
a Y a v Y a
‘quﬂi5“@ﬂ§iﬂﬂ!!ﬁ$ﬂ1§!ﬂlﬂ‘ﬂgﬂﬂﬁrﬂ‘lﬂ‘lﬂﬂ
A concepts and theories in consumer studies; understanding consumers in global
market; consumer culture in global market; consumer experiences, consumer purchase decisions;
consumer satisfaction; consumer evaluations; a typology of consumer in a new era; active and passive
consumer behavior; consumer as a prosumer.
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IDB 633 Innovative Brand Management and Strategy 3(3-0-6)
nMsdansanaufuinnssutaznagns
Theories in brand management; value of a brand in a marketing and business;
building brand, value of brand creation; value of a brand to consumer, firm and retailer; brand
positioning; cost leadership, differentiation strategy; brand diversity: types of the brands; logo and
slogan innovative design and creation; endorser, presenter and ambassador; re-branding; brand equity.
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IDB 634 Product Development in Creative Marketing 3(3-0-6)
mavasnEansumlunainad1eassn
Theories, technologies and practical applications in the product design;
development and management over a product life cycle; an integrated approach for product design and
development; skills of innovation and how to apply skills within the context of a marketing strategy
framework: product design, development and management process; relationship of tangible product
and brand; creativity and innovation in product design; exploiting ideas for creating work; product

market transformation; value co-creation in product development.
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Finance and Investment

NRNIMIMIRUNAZMIAINY

IDB 641 Financial Reporting and Analysis 3(3-0-6)

M3TBNUIIMIRUUAZMTINTZHNMINIRY

Structure of organization, principals and agent issues; review of financial
accounting, accounting users and contents of financial statements; Understanding the international
regulatory framework for financial reporting; analysis and interpretation of company financial
statements, such as business performance and efficiency; liquidity and working capital management,
introduction to financial structure and analysis of investor ratios; analysis and interpretation of company
accounting information using cash flow statements; construction, analysis and interpretation of
consolidated financial statements.
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IDB 642 Securities Analysis and Portfolio Management 3(3-0-6)
MsARHHEININaLazMsYansngudunsndasnuy
Investment environment and asset classes: bonds and common stocks, IPOs,
warrants; understanding the return, risk, asset allocation; theories of active portfolio management;

equity portfolio investments, bond portfolio management; execution of portfolio decisions and
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performance evaluations; Review and studying of financial anomalies and investment opportunities:
stock price movement and their abnormal returns, investment value of analyst recommendations.
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IDB 643 Corporate Risk Management and Financial Derivatives 3(3-0-6)

mi%'ﬂmsﬂ:1ma’éﬂwaaijiﬁ«auazmmﬁagﬁuﬁmamiﬁu

Risk and uncertainty, risk identification, capital interest rate risk, credit risk and
market risk; market risk: evaluation of assets and asset protection; credit risk: corporate, consumer and
sovereign, credit risk ratings, credit risk in consumer lending; political risk and country risk;
introduction to derivatives; mechanism of futures markets; hedging with futures and interest rates;
futures and forward pricing; introduction to swaps; introduction to stock options and option strategies;
Binomial option pricing and Black-Scholes-Merton model; Value at Risk; credit risk and derivatives;
current topics in financial derivatives, legal and regulatory issues.
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IDB 644 Innovation and Financial Technology 3(3-0-6)
winnssumazmalUlaaman sty
Financial Technology (Fintech), cryptocurrencies and blockchain; understanding
blockchain and cryptocurrencies; cybersecurity and crime; digital finance and alternative finance;
blockchain and its application in industry and Initial Coin Offerings (ICO); the concept of an open

distributed ledger; hash function and its use in forming a blockchain; the concept of mining and
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decentralized cryptocurrencies; Bitcoin and other cryptocurrencies; its application in finance; fintech
regulation, ethics and challenges.
= a A Aaa o < 9 A Aaa o <
malulagniansENy ANANUAING UaDNIYU Lﬂl”li‘l]ﬁf]ﬁlﬁﬂﬂ‘ﬂﬂa UVADALYY
) @ 4 A Aaa o a <
ﬂ??ﬂﬂuﬂ\iﬂa@ﬂﬂfJLLfIS@T“IfﬂJUTﬂiﬂJVHQHl%Lllﬂi NITNUAING ﬂ?ﬂlﬁ@ﬂ‘ﬂ”l\iﬂ”lﬁ!,\iu UAdALYU LU

a 9

q Y ] =) a [ a 9
ﬂ?iﬂi%@ﬂﬁi%lﬂ@@lﬁ?ﬁﬂiim HAgNITIZANNUHNTIUIVNTIYAING waﬂmﬂuﬂmﬂmagmmz
9 A & 9 I Y a
ﬂixmﬂmay‘aiumimw WINTULLEY uazmﬂﬂugﬂgmmamaamw ﬁﬁﬂﬂ"liii!ﬂ"lisljlm‘l’iiﬂfg
aa o 4 a aa o o a aa o a
AINA HASITSVUNITNISINYFUIVIIANANIUAING ﬂ”Ii‘1J'iSQﬂﬁi%ﬁQﬁlﬂuﬂ‘ﬂﬂaiuﬂ"ﬁNu

ngszbevvouna TuTadmsiiu 9305550 LazAWR MY

Special Course
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IDB 651 Business Consultancy Project 3(3-0-6)

Tassnndinmgsne

This subject introduces students to the practical reality of becoming an effective
business consultant and the key skills required to function as an effective consultant; the subject gives
students an opportunity to put their new knowledge into practice in a real consulting situation; the
broad aims of the subject are to develop skills in (1) effective practice of implementing business analysis
and consulting tools and techniques and an appreciation of the issues which may arise (2) functioning
as an effective business consultant; the subject will also be concerned with identifying successful
strategies for coping with difficult contexts, such as vague initial specifications or a rapidly changing
environment.
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IDB 652 Special Topics in International Digital Business 3(3-0-6)
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Recent advancement and other topics of interest selected by the program director in
international digital business to provide the opportunity for students to gain an in-depth understanding
of more advanced topics.
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54 THESIS / INDEPENDENT STUDY
WnAIMeNinus / msanmauadase
IDB 697 Comprehensive Examinations 0(0-0-0)
myaeuilszaianinmg
Completed all CORE Courses or by the consent of Programme Director.
Comprehensive Examination: Criteria to pass the exam is S grade.
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IDB 698 Independent Study 6(0-18-9)
=X Y Y a
NIIANHIAUAINDAIS
In-depth study of current business problems, apply research methodology to define
the problem, and propose the workable solution under close supervision by the advisor.
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IDB 699 Thesis 12(0-36-18)
a a J
INTUNUD
Completed all CORE Courses or by the consent of Programme Director. Research proposal
writing; research design; researching; research article writing; thesis writing; research presentation.
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